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HIGHEST PRICE 
' -
MAXIMUM NET INCOME 
-
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ALL FARMERS DO NOT HAVE NOR 
SHOULD THEY HA VE THE 
SAME MARKETING 
GOALS 
' 
' 
-
' 
LESS GOVERNMENT HAS 
MEANT MORE 
UNCERTAINTY 
SPEC I AL I ZAT I ON I COMMERCIALIZATION 
HAS LED -'::.TO EXTENS I VE 
USE OF CREDIT 
MODERN FARMING REQUIRES 
CAREFUL MANAGEMENT OF 
CASH FLOWS 
' 
-
' 
WHICH PRODUCTION/MARKETING PLAN 
IS BEST FOR YOUR FARM? 
HIGHEST PRICE RECEIVED (MOST COMMON) 
$ 4 CORN 
$10 SOY BEANS 
MAXIMUM NET INCOME (MORE COMPLETE) 
COSTS 
RETURNS 
GENERATE NECESSARY CASH FLOW 
MAY FOREGO SOME PROFIT 
INSURE CREDITORS /LIVING 
' 
ITEM 
SEED 
FERTILIZER 
CHEMICALS 
FUEL 
REPAIRS 
MISCELLANEOUS 
" 
INTEREST 
TOTAL VARIABLE 
LABOR 
MACHINERY 
LAND 
MANAGEMENT 
TOTAL FIXED COST 
TOTAL COST 
-
' 
COST PER BUSHEL 
SOYBEANS 
1981 
BUSHELS PER 
90 120 
$ .50 $ . 37 
. 89 . 79 
. 75 . 55 
. 46 . 37 
. 43 • 34 
. 39 . 31 
• 21 . 16 
-
COST $ 3. 63 $2. 89 
. 50 . 37 
I . 43 I . 05 
I . 43 . II 
. 35 . 35 
$ 3. 71 $ 3. 88 
$ 7. 34 $6. 77 
ACRE 
150 
$ 
. 29 
• 73 
.44 
• 31 
• 29 
• 27 
. 15 
$ 2.48 
. 29 
. 83 
2.50 
. 35 
$ 3.97 
$ 6.45 
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ITEM 
SEED 
FERTILIZER - LIME 
CHEMICALS 
FUEL 
DRYING 
REPAIRS 
Ml SCELLANEOUS 
INTEREST 
COST PER BUSHEL 
CORN 
1981 
BUSHELS I ACRES 
28 38 
$ . 17 $ .14 
• 49 . 53 
.14 . II 
• 17 .15 
. I 0 • I 0 
. 16 • 13 
• 12 • I 0 
. I 0 • 08 
TOTAL VARIABLE COST $ I . 47 $ I • 34 
LABOR . 20 • 15 
MACHINERY 
. 44 . 33 
LAND .. 44 • 67 
MANAGEMENT 
. 14 . 14 
TOTAL FIXED COST $ I • 22 $ I • 29 
TOTAL COST $ 2 • 69 $ 2 • 63 
48 
$ .12 
. 55 
. 09 
.13 
• IO 
• I 0 
• 09 
• 07 
$ I . 25 
. 12 
• 27 
. 80 
. 14 
$ I • 33 
$ 2. 58 
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MARKETING 
' 
. 
PRODUCTION 
DEVELOP AN INTEGRATED ·· 
' 
PRODUCTION AND MARKETING 
PROGRAM 
. 
' 
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CAPITAL POSITION 
CASH FLOW REQUIREMENT 
IMPORTANT DETERMINANTS OF 
MARKETING PROGRAM 
' 
ESTIMATING CASH FLOW NEEDS 
CASH PRODUCT I ON EXPENSES 
SEED 
FERTILIZER 
CHEMICALS 
FUEL 
REPAIRS 
TAXES 
INSURANCE 
LABOR 
RENT 
SUPPLIES 
UTILITIES 
MACHINE HIRE 
' 
OTHER 
.. 
OTHER CASH COSTS 
DEBT SERVICE 
PRINCIPAL 
INTEREST 
INCOME TAX 
CAPITAL ITEMS 
LIV I NG EXPENSE 
OTHER 
TOTAL CASH NEEDS 
DIVIDE BY EXPECTED PRICE 
BUSHELS TO FORWARD PRICE 
. 
' 
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' 
PRODUCTION 
PLAN 
' 
' • 
.. 
' 
MARKETING 
PLAN 
' • 
• 
HOW 
MUCH 
MONEY NEEDS 
WHEN 
HOW 
BAD 
' 
ESTIMATING EQUIPMENT COSTS 
700 ACRES 
ITEM 1980 ANNUAL COST FIXED COST 
6 - ROW COMBINE $ 60,000 $ 10,000 
6 - ROW CORN HEAD 12,000 2,600 
SOY BEAN HEAD 7,000 1,200 
6 - 16 PLOW 6,000 1,000 
24 ft. DISC 10,000 1,600 
6 - ROW PLANTER . 8,000 1,200 
6 - ROW CULTIVATOR 2,000 300 
SPRAYER 4,000 600 
FERTILIZER SPREADER 4,000 600 
QRACTORS 
.. 150 HP 38,000 6,300 
100 HP 27,000 4,400 i I 
• 60 HP 15,000 2,500 i f ~ 
PICK- UP 9,000 1,600 
GRAIN DRILL 12,000 1,800 
MISCELLANEOUS 25,000 4,200 
$ 239, 000 $ 40, 000 
AVERAGE AGE 3 YEARS 
1977 PURCHASE PRICE $175, 000 29,000 
% ANNUAL Fl XED COST 18% 
• TOTAL ANNUAL FIXED COST $ 31,000 • 
~ FIXED COST PER ACRE $44 $41 ~ ' ' • • I > • t ' I I I ' ... 
, 
